AVINASH KUMAR
Digital Marketing Manager | Full Stack Performance Marketer | Paid Media & Growth
Phone: +91 8802299971 | Email: avk.avinashkumar@gmail.com | LinkedIn: linkedin.com/in/just22avi | Delhi, India
PROFESSIONAL SUMMARY
Digital Marketing Manager with 9+ years of experience owning paid media, growth and the technical stack behind it. Manages ₹90 L–₹1 Cr+ annual ad budgets across Google Ads, Meta Ads and Amazon Ads at 4–5x ROAS, with added ChatGPT Ads expertise. Leads a team of associates and coordinates design, content, web and agency partners. A full stack performance marketer who also builds and optimizes Shopify and WordPress sites, technical SEO and Google Tag Manager/GA4 tracking, so campaigns run on accurate data from day one. Currently pursuing an MBA in Marketing at Jindal Global Business School (JGBS).
KEY ACHIEVEMENTS
1. 4–5x ROAS on ₹90 L–₹1 Cr+ annual ad spend managed across Google Ads, Meta Ads and Amazon Ads.
1. 2x monthly sales in 3 months through campaign restructuring, retargeting and pixel optimization.
1. Organic traffic grew from 3k to 5k+ monthly visitors through technical SEO, CRO and page speed optimization.
1. 2x ROAS improvement at two companies (Xroyaltech and Admedia) through A/B testing and funnel optimization.
1. End-to-end ownership of ad campaigns plus the tracking, store and landing pages behind them.
SKILLS
Core Skills: Paid Media Strategy & Budgeting, Performance Marketing, Team Leadership & Mentoring, Cross-functional & Agency Management, Shopify & WordPress Development, Technical SEO, Conversion Rate Optimization (CRO), Google Tag Manager, GA4 & Conversion Tracking, Marketing Automation & CRM, AI in Marketing & Reporting, A/B Testing, Media Planning
Ads Platforms: Google Ads, Meta Ads, Amazon Ads, ChatGPT Ads, Microsoft (Bing) Ads
Marketing Automation & CRM: HubSpot, Klaviyo, Zapier, Make, Brevo, Interakt, NeoDove
SEO & Web: Semrush, Shopify, WooCommerce, WordPress, Wix
Analytics & Tracking: GA4, Google Tag Manager, Google Search Console, Google Merchant Center
Marketplaces: Amazon, Flipkart, Myntra, Nykaa, Meesho, Tata 1mg, Q-commerce
PROFESSIONAL EXPERIENCE
Assistant Manager – Digital Marketing
Career Launcher (CL Educate Ltd.) | 09/2022 – Present
1. Delivered 4–5x ROAS on ₹90 L–₹1 Cr+ annual ad spend across Google Ads, Meta Ads and Amazon Ads by owning media planning, budget allocation and A/B testing.
1. Doubled monthly product sales in 3 months by restructuring campaigns, scaling retargeting audiences and optimizing pixel events.
1. Grew organic traffic from 3k to 5k+ monthly visitors by fixing technical SEO issues and building SEO content and CRO-focused landing pages.
1. Improved lead-to-sale attribution accuracy across platforms by implementing Google Tag Manager conversion tracking and custom event tagging.
1. Reduced manual campaign operations by automating lead nurturing and customer journeys in Interakt (WhatsApp), Klaviyo (email) and NeoDove (lead nurturing).
1. Improved site speed, tracking and conversion on Shopify and WooCommerce by leading enhancements with web and design teams.
1. Standardized reporting and campaign execution for a team of 5 associates by mentoring them and introducing shared processes.
Digital Marketing Manager
Xroyaltech Pvt. Ltd. | 11/2021 – 09/2022
1. Doubled ROAS by running A/B-tested funnel, landing page and creative improvements across paid channels.
1. Improved lead generation efficiency for US clients by designing integrated SEO and paid media strategies.
1. Aligned site experience with ad targeting by directing Shopify, WooCommerce and WordPress development with agency partners.
1. Ensured accurate tracking through checkout by integrating and troubleshooting the payment, logistics and marketing tech stack.
1. Kept client campaigns on track by owning reporting, communication and social launch strategy via Jira and Slack.
Sr. Digital Marketing Executive
Admedia Digital Labs Pvt. Ltd. | 02/2018 – 10/2021
1. Delivered 2x ROAS improvement on US-client PPC accounts by optimizing audiences and bidding and A/B testing conversion funnels.
1. Grew organic performance alongside paid by implementing backend SEO improvements and a structured content strategy.
1. Guided campaign decisions by building client-facing reporting dashboards from tracking data; ran agile sprints on Slack and Jira.
SEO Executive Intern
eSign Web Services LLP | 06/2017 – 09/2017
1. Supported site visibility improvements through on-page optimization, technical SEO audits and site performance analysis.
EDUCATION
Master of Business Administration (MBA), Marketing
Jindal Global Business School (JGBS), O.P. Jindal Global University, Sonipat
Marketing | Expected: 12/2027 (Pursuing)
Bachelor of Computer Applications (BCA), Computers & Web Technologies
Fairfield Institute of Management & Technology, Guru Gobind Singh Indraprastha University, Delhi
Software & Web Technologies | 2014 – 2018
CERTIFICATIONS
1. SEO & Online Marketing – Innobuzz
1. CCNA Training (R&S) – Network Bulls
